The Pines Elanora - The first choice for convenience based shopping in the Main Trade Area. ne s
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MEET YOU AT THE
PINES ELANORA

A complete shopping experience with great
amenities, every day convenience and easy
access. The number one shopping centre

in the Primary Trade Area. The second
highest performing SE Queensland 20,000 to
50,000sgm centre by MAT/m?. !

Since the 2015 redevelopment the centre

has grown MAT Sales by over 40% and MAT
Foot Traffic by over 30% delivering real
growth to our tenants. The centre remains
independently owned and proud of its over
30-year history at the heart of the community.

Exciting leasing opportunities exist and
your business can be part of our unique and
compelling retail mix. Meet you at The
Pines Elanora.
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OUR
CUSTOMERS

The Pines Elanora is the place to shop, meet,
talk, laugh and connect at the heart of the
community.

A convenient, community vibe for our local
residents

e Mid-late 30's with school age children.

e 70% visit at least once a week

® 56% are families with children?

e Qur Customers average 34 visits a year
(benchmark 22-33 visits)?

e Our Customers spend over $2,525 annually
(benchmark $1615 to $2,289)2

A popular meeting place for our students

e Fourteen schools with over 11,800 students
e Two Universities - Southern Cross and Bond
e Regional Library onsite with 27,500

visitors per month

S
)
S

FAMILY HIGH PROPORTION

Strong family market 35-40s mums with
school-aged children



GOMPARISON OF THE PINES T0 SUB-REGIONAL
PERFORMANGE AS REPORTED BY URBIS

SPEND PER CUSTOMER

SIGNIFICANTLY HIGHER THAN REGIONAL

NDUSTRY AVERAGES, REGIONA 11,826 03% * $46.9 01% s
e 4,518 0.7% & $38.8 0.0%
THE PINES 5,379 15% 1+ $43.1 2.0%

SAME CENTRE FOOTFALL GROWTH BY CENTRE CLASS
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MORE THAN
DOUBLE THE
GROWTH OF THE
SUB REGIONAL
AND SINGLE
DDS GROWTH
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WE'RE GROWING STRONGER
SINGE OUR REDEVELOPMENT 1S i R BT

LAUNGHED IN DEC 2015 wrssicos  $168.6M  $2453M 4%

MAT TRAFFIC 4.00M 5.37M 34%
AVERAGE BASKET SPEND $42.15 $45.60 8.2%

OUR SALES AND TRAFFIC GROWTH INCREASED
SIGNIFICANTLY, WITH A GLA INCREASE OF LESS THAN 10%.
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DINE IN OR TAKE AWAY,
WE'VEGOTITALL

The Pines Elanora offers a variety of spaces to
meet, eat and relax in. A mix of dining areas
provide for casual lunches, group dining and
grab-and-go. Any addition to our food offering
would be well supported and will add to our
position as the southern Gold Coast's most
convenient and diverse home to food.

ALDI Pizza Hut
Brumby’s Sandwich Chefs
BWS Shingle Inn

Coles Supreme Kebabs
Crema Espresso Sushi 1
Earth Markets Sushi Train
FantAsia Taboon
Fling Juice The Meatsmiths
Goldsteins The Pines Health Foods
KFC The Shelf Deli & Café
Liquorland Wendy'’s
McDonalds Woolworths

Michel's




EVERYDAY FASHION, FOR
A GROWING GOMMUNITY

Our fashion mix is diverse and designed
to deliberately appeal to our local market.
Whether it's a skirt or a pair of pants we
offer different generations the opportunity
to purchase a combination of styles for
everyday clothing and there is something
to suit every budget.
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WE'RE AT YOUR
SERVIGE

Our convenient and varied service

offer makes everyday life easier. The
centre is home to an extensive range

of personal services. Complementary

to our convenience positioning, beauty,
hairdressing, homewares, health, banking
and more, all enhance the in-centre
experience. Whether it's a trip to the
dentist, an eye check or some currency for
a trip overseas, we offer the opportunity to

find everyday solutions.




BEAUTIFUL WARES
MAKE YOUR HOME

Our stores put the finishing touches to any
home. Customers can turn a house into a home
with a growing range of accessories for kitchen,
bedroom, living room, bathroom and beyond.
With local and national retailers to complement
the mix, there is something to suit every budget.




MEET YOU AT OUR GENTRE
P’

Centre Management
Ladies/MensToilets
Disabled Toilets

Parent's Room

ROOFTOP
SOLAR Telephone
CAR PARK
Travelator
Lift

Justice of the Peace
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Automatic Teller Machines
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AUSTRALIA'S LARGEST
SOLAR CAR PARK

In 2015 the centre installed Australia’s _ e -5 & : s 3 = NI A
largest solar car park structure. : Sl = == —= == S L A :

The system is one of the largest generators
of solar power in the country, enabling The
Pines Elanora to run up to 20% of its air
conditioning from solar power.

As an early adopter of solar power in

shopping centres, it demonstrates the o :

centre’'s commitment to sustainable - ) W LA J’/
— y === i e S

operations and innovative design. The CO? -

offset is equivalent to taking more than 185 2t

cars off the road each year. =
=
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LEASING
ENQUIRIES

Stuart Breen - DISCLAIMER
c . This document has been prepared by The Pines Shopping Centre (Qld) Pty Ltd solely for the purpose of providing information to
Retailie: Leasmg Manager potential tenants. It is provided on a confidential basis and is not to be distributed or reproduced in whole or in part without the prior

M 0438 000 454 P 07 5534 6722 written consent of The Pines Shopping Centre (Qld) Pty Ltd.

. This document does not purport to contain all of the information that a potential tenant or any other interested party may require. It
E stua rtb[athepmesela nora.com.au does not take into account the circumstances, financial situation, investment objectives or requirements of a potential tenant or any
other person. It is intended to be used as a guide only and does not constitute advice, including without limitation, investment or any
other type of advice. The information contained in this document does not constitute any offer by The Pines Shopping Centre (Qld) Pty
Ltd.

Any potential tenant or any other interested party should obtain independent financial, taxation, accounting, legal and other advice to
assist them in making their own decisions and assessment appropriate to their circumstances.

The Pines Shopping Centre (Qld) Pty Ltd assumes that any person who reads or uses this document is capable of evaluating the merits
and risks of any investment or other decision with respect to a leasing transaction, its suitability and its financial, taxation, accounting
and legal implications without any reliance on this document.

This document contains information prepared by third parties. Figures, calculations and other information contained in this document
provided by third parties has not been independently verified by The Pines Shopping Centre (Qld) Pty Ltd. Any projections or forecasts
represent estimates only and may be based on assumptions, which, while reasonable, may not be correct. Past performance is not
a reliable indication of future performance. Any implied representation as to future performance based on historical performance is
expressly disclaimed.

Users should not rely on any information contained in this document as a statement or representation of fact and must make their
own enquiries to verify and satisfy themselves of all aspects of such information, including without limitation, any income, rentals,
dimensions, areas, zoning and permits. While the information in this document has been prepared in good faith and with due care,
no representations or warranties are made (express or implied) as to the accuracy, currency, completeness, suitability or otherwise
of such information. The Pines Shopping Centre (Qld) Pty Ltd its officers, employees, subcontractors and agents shall not be liable
(except to the extent that liability under statute or by operation of law cannot be excluded) to any person for any loss, liability, damage
or expense arising directly or indirectly from or connected in any way with any use of or reliance on such information.

The estimated pedestrian traffic figures are for the main centre only and do not include visitation to the Elanora Branch Library or
PAD sites.

The Pines Elanora SOURCING AND FOOTNOTES

. 1. The Pines has recorded MAT/m2 (inc GST) in the top 2 SEQ shopping centres Little Guns (20,000 to 50,000 sqm centres) Dec 2018
Cnr Guineas Creek Road and 2. The Pines Elanora Updated Trade Area analysis August 2017 by MacroPlan Dimasi
KP McGrath Drive 3. Quantium - About Our Trade Area to 31 December 2018
4.

Urbis Retail Market & Shopping Centre Benchmarks, February 2019 - presented at PCA QLD Retail Outlook Feb 2019
Elanora QLD 4221
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